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The 15th edition of the Cheese and Dairy Products Show was an unrivalled
success: it was visited by 7644 people – 14% more than in 2016, with overseas
visitor numbers seeing the most growth. And as far as exhibitors are
concerned – the show has never seen so many: there were 220 companies
represented this year, 35% of which were new!
“The international angle could be felt right across the show:among the
visitors, the events, the exhibitors, the opportunities to discover cheeses from
other countries, etc. The show's offering was yet again expanded, but without
compromising on any of its fundamental values: excellence, authenticity and
sharing. This is the ethos that we would like to underpin the show as we
develop it in Japan. Finally, the Paris Cheese Experience, an event held beyond
the confines of the exhibition centre, proved tremendously successful”, said
Céline Glineur, Director of the Cheese and Dairy Products Show.

"What I'm most proud about for this 2018 edition is all the exhibitors – both those who have been coming for
many years and the new ones – who are satisfied with the high quality of the show's visitors, the
professional discussions they have had and all the events which have showcased their products. Overall, this
year's show – the 15th – has been extremely positive”, says Alain Dubois, President of the Cheese and Dairy
Products Show.
A more international angle!
Among the exhibitors, 30% were from abroad – the highest proportion since the show first opened – with 12
countries represented. Visitor numbers were higher yet again this year: 21% were from outside France, and
the five most represented countries were: Belgium, Switzerland, Germany, Spain and the UK. And the
Japanese and Americans were there in even greater force.
Four days featuring numerous events
The Lyre d’Or competition, Experts' meetings, Unusual pairings, the
Fontainebleau competition, conferences, the Paris Cheese
Experience… visitors to the show discovered and attended numerous
friendly and new events.
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The Judges' Favourites at the Cheese and Dairy Product Show
After the success of the first edition in 2016, 10 new Judges’ Favourites
were voted for by a panel made up of professionals. Showcased as
soon as visitors arrived – as well as in the catalogue – they served as a
means of guiding people along a special “Judges' Favourites” itinerary,
as well as emphasising a number of new products and flagship
cheeses, such as Manigodine from Joseph Paccard, farmhouse Munster
from Siffert Frech Affineurs and Farmhouse Cheddar from The Fine
Cheese Company (UK).

What our exhibitors and partners have been saying about this year's successful show:
"Our relationship with the Cheese and Dairy Products Show has developed and matured over the years,
meaning that our attendance at the 2018 show was a huge success: on the one hand, we had fruitful
meetings with other French people, politicians and stakeholders from across the sector, and on the other
hand, there were many varied events that were attractive and successful. Together, we are striving to ensure
that "good cheese remains in good hands".
Claude Maret, President of the Fédération des Fromagers de France (Federation of French cheese-mongers), a
prestige partner
“It’s the first time we've taken part and we are delighted. It's a highly professional event where people make
time to talk to one another. We came to create new contacts with cheese-dairy professionals and we certainly
weren't disappointed. We're going to try and come back in two years".
Bragard, high-quality professional clothing designer
“Before, it was the cheese show. Now it is THE Cheese and Dairy Products Show”,
Fromagerie Arnaud, producer, refiner and distributor of four PDO cheeses from the Juras region
“It was fantastic! We are absolutely delighted with our first experience of the show. We made some excellent
contacts at our stand. It's up to us to do the rest now! It's a very warm and friendly show”.
Vom Chäser, producer of Swiss Artisan cheeses
“It was a very good idea to have the "Discovery village" for small producers like us. It's an excellent
opportunity! We really are delighted with the contacts that we made during the show, particularly with
cheese-dairy professionals. We also made a great many export contacts, with countries such as the UK and
Italy. And most important of all, we took some orders! We'll be back in 2020”.
Le Bois d’Amalthée, goat's cheese producer
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Key figures






220 exhibitors from 12 countries
30% international exhibitors
35% new companies
More than 60 new products exhibited
25 events co-organised with partners

 7,644 professional visits
 21% international visits
 Leading 5 visitor countries: Belgium,
Switzerland, Germany, Spain and the UK.
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About...
The Comexposium Group, one of the world’s top event organisers, is involved in staging more than 170 events for the general public and trade professionals
covering 11 business sectors including the agro-food industry, agriculture, fashion, digital technologies, safety and security, construction, high-tech, optics and
transport. COMEXPOSIUM hosts 45,000 exhibitors and more than 3 million visitors in 26 countries throughout the world.

